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ÅDefine the reasons for and ways to 
enhance the comfort and safety that 
patients demand during a pandemic. 

ÅDiscuss the budget-minded adjustment to 
a pharmacy floor plan that will meet the 
new level of personal space that is wildly 
sought by new and existing customers. 

ÅReview the basic format needed for 
effective exterior signage and delivery 
vehicle recognition.

ÅDeveloping both digital and traditional 
marketing campaigns designed to attract 
new customers.

Learning Objectives



What kind of 
rumors is your 

store spreading?









We will be happy to get 
you anything you need  

through the DRIVE-
THRU window, 

including over the 
counter medications.

We are very thankful for each of you 
and really appreciate your business.

Spence and Blake







ReedhutchinsPharmacy 

Blake Hutchins & Spencer Reed

151 RX  transfers in one day 

Opened 1 year and 10 months



We are Open and Safe:
Ready for you today so you can enjoy tomorrow
Northeastern Medical Center

Jasper Drug Store
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Going the Extra Mile



Personal Space!



Making Room for Customers



Founded in 1959



Optimum Aisle for Personal Space

3ft

5ft to 6ft 



6ft to 8ft 

Pick up Drop Off









2ft 



PHARMACY

ENTRANCE

4õ4ó
4õ4ó

7 sections  27ft long

6 sections  24ft long

*264ft
- 26ft
238ft







You need to go on  a hunt!

Place things where they belong ςnot where they fit.



Place things where they belong ςnot where they fit.


